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Welcome to the LinkedIn Quick Start Program! This guide is tailored to help real estate
agents use Ask the Agent to build a powerful LinkedIn presence that attracts leads, nurtures
client relationships, and grows your business.

Follow these steps and create interactive, editable videos that tell your story 24/7.

Step 1: Build Your Real Estate Persona
Your LinkedIn profile is your online storefront. Make it work for you.
Optimize Your Profile

Profile Photo: Use a high-quality, professional headshot.
Headline: Highlight your role and unique selling point, e.g., "Helping Families Find
Their Dream Homes in [City/Region]."

e About Section: Share your story! Include your real estate expertise, your market
focus, and what makes you stand out.

Add Your "Ask the Agent" Link

Include your "Ask the Agent" link in your bio to make it easy for potential clients to contact
you with questions or schedule a consultation.

Use Ask the Agent videos to share your content on LinkedIn and showcase your expertise
while engaging your audience.
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How To Use Ask the Agent Products on LinkedIn
Save Time with Digital Twin Technology

e Create Your Digital Twin using our exclusive Al-powered tool. This allows you to
maintain a consistent presence on LinkedIn with always editable automated content
generation and interactive engagement with potential clients.

e Use your Digital Twin to answer frequently asked questions, provide property
recommendations, and share market insights 24/7.

Create your Interactive Meet the Agent Video and Showcase Your Experience!

Showcase your experience - highlight recent transactions, awards, and certifications,
and establish credibility with potential clients.

Share Market Expertise - Provide insights on specific neighborhoods or property
types you specialize in, positioning yourself as the go-to local expert.

Use Your Property Listing Channel - Answer frequently asked questions about your listings
with pre-recorded videos—set it and forget it!

Leverage Your Agent Broadcast Channel - Share market updates, real estate news, and
important announcements effortlessly. Use it to highlight recent sales, client success stories,
birthdays, and more!

Agent Intro Video - Perfect for introducing yourself, building trust, and making a lasting first
impression with potential clients.

Step 2: Create a Calendar of Automated Videos and Share Valuable Real
Estate Content

Most Popular - Post Regularly

e Share market updates, neighborhood spotlights, or tips for buyers and sellers.
e Use engaging visuals of new listings, open houses, or before-and-after staging
photos.
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Use Real Estate Use Cases

e Share stories of how you helped a client sell their home above asking price or find
their perfect property.

e Provide practical advice, like *5 Tips for First-Time Homebuyers” or “What to Know
Before Selling Your Home.”

Step 3: Expand Your Reach
Use LinkedIn’s network power to maximize your exposure.
Extend Engagement

End posts with questions like, "What's your favorite feature in a dream home?"
Respond quickly to comments to build relationships and trust.

Utilize Digital Twin Technology to automate responses and keep your engagement
high without spending extra hours online.

Leverage Your Network

e Share listings, success stories, and tips with your existing LinkedIn connections.
e Ask happy clients and colleagues to endorse your skills or write recommendations.

Target Local Audiences

e Join and participate in local LinkedIn groups related to real estate or community
events.
e Post about events like open houses, neighborhood activities, or market trends.

Cross-Promote Content

e Share your LinkedIn posts on Instagram, Facebook, or your email newsletter.
e Use your Ask the Agent link in all communications for seamless client access.
e |everage your Digital Twin to repurpose content across multiple platforms efficiently.
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Step 4: Track ROI and Refine Your Strategy
Measure what works and keep improving.
Monitor Performance with ATA Analytics

e Use ATA Analytics to track profile views, post engagement, and leads generated.
e Gain insights into which content drives the most inquiries and interactions.
e Adjust your LinkedIn strategy based on data-driven results to maximize impact.

Adjust Content for Results

e Focus on posts that generate the most engagement, inquiries, or appointments.
e Experiment with different types of content, such as video tours, live Q&A sessions, or
client testimonials.

Stay Consistent

e Post regularly and respond to inquiries promptly to build trust and maintain visibility.
e Automate routine interactions using Digital Twin Technology, freeing up time for
direct client relationships and closing deals.

By following these steps, you’ll create a LinkedIn presence that positions you as a trusted real
estate expert and a go-to agent in your market. Don’t forget to include your Ask the Agent
link in your bio—it’s the easiest way to start building relationships and closing deals!
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